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Hamilton East Public Library serves residents of Hamilton County’s Delaware, Fall Creek,
Noblesville, and Wayne townships.
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Blue areas show the townships HEPL services, the two
orange book icons indicate the library branch locations

Created with https://gis1.hamiltoncounty.in.gov/generalviewer

HEPL has two branch locations, one each in Fishers and Noblesville.

The mission of the Hamilton East Public Library is to be our community’s essential connector
to information and ideas. The vision of the Hamilton East Public Library is to be a connected library
in a connected community. The library achieves this by using the guiding principles: Innovation,
Discovery, Equality, Accessibility.

The Seed Library’s objectives are to
e Encourage first-time gardeners.
e Provide options for gardeners to try new plants.
e Create opportunities for patrons to engage with a community of gardeners.

Ingalls, D. (2017). Breaking New Ground: The Case for Seed Libraries in the Academic Library.
Public Services Quarterly, 13(2), 78-89. https://doi-org/10.1080/15228959.2017.1304315

Overview of Breaking New Ground:

Why do we need seed libraries? Ingalls (2017, p80) lists several reasons including the fact
that seed libraries have the potential to be “extremely effective in community-building,” “create
new educational opportunities for users,” and “expand the library’s ability to disseminate different
and expanded types of knowledge.”
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Ingalls (2017, p80) also discusses promotional programming: “Seed library promotion
provides an excellent catalyst for hosting community events: seed-saving workshops in the fall,
seed-starting workshops in the spring, a talk from a local farm about composting or organic pest
management in the summer. These types of events are effective at raising the profile of both the
seed library and the larger institution that houses it, and for bringing different members of the
community together.”

Weak, E. (2014). Simple Steps to Starting a Seed Library. Public Libraries, 53(4), 24-26.
Overview of Simple Steps to Starting a Seed Library:
Weak (2014, p24) discusses best practices for different aspects of a seed library.

Keeping records for saved seed donations: “If the donation is a saved seed, we ask donors to
fill out a form, providing information such as variety, harvest year and location, contact
information, and growing notes (Weak, 2014, p24).”

Seed packing protocols: “Each envelope should contain enough seed for three to five plants.
Given that not all seeds germinate, that means there are generally between nine and fifteen seeds
in each packet (Weak, 2014, p24).”

How much emphasis to place on seed saving: “seed saving is an activity that very often
requires skill and a large amount of square footage, in addition to desire and enthusiasm (Weak,
2014, p24).” Also for gardeners with smaller plots, it can be impossible to grow the minimum
number of plants for effective seed saving (Weak, 2014, p25).

Ideas for programming:

o Garden visits, are there local gardeners that are close to the library? Walking a short
distance from the library to a garden close by can be a great opportunity to get to
know other gardeners, share knowledge, and create relationships.

o Water supply and conservation agencies leading talks about how to be water-wise
when gardening and landscaping (Weak, 2014, p25).

o Tomato planting program at the beginning of the season and tomato tasting program
at the end (Weak, 2014, p25).

Peekhaus, W. (2018). Seed libraries: Sowing the seeds for community and public library
resilience. Library Quarterly, 88(3), 271-285. https://doi.org/10.1086/697706

Overview of Seed libraries: Sowing the seeds for community and public library resilience

Purpose: “seed libraries equip public libraries with a novel mechanism for demonstrating
their continued relevance in ways that contribute to the development of community-driven
responses to challenges around food, poverty, health and wellness, and sustainability (Peekhaus,
2018, p272).” Libraries can serve as “community access points that are moving beyond their
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traditional information gatekeeping roles to deliver innovative services and resources that hold out
the potential to contribute to more resilient, healthier, and better-fed communities (Peekhaus,
2018, p272).”

Solidifying partnerships and connecting with existing gardening organizations in the
community: Many are “already engaged in community outreach activities around gardening and
sustainable food practices, as well as with local farmers markets, antihunger organizations, or the
local health department to help educate the community about locally sourced food and the value
of growing your own food as one of the ways to inexpensively contribute to a healthy diet
(Peekhaus, 2018, p273).” The Seed Library can help “establishing cross-visibility and awareness
among various local groups that are mobilized around broadly similar issues but that might not have
been previously familiar with one another (Peekhaus, 2018, p 273).”

Additional Resources for Seed Libraries
Alty, A. (2021). Seed Libraries Can Be a Promising but Challenging Way to Support Community

Engagement and Social Innovation in Public Libraries. Evidence Based Library and Information
Practice, 16(3), 154-156. https://doi.org/10.18438/eblip29954

Landgraf, G. (2015). Not Your GARDEN-VARIETY Library. American Libraries, 46(1/2), 58-62.
Musser, B. (2014). Seed Lending Libraries: Teaching Moments in Botany and Horticulture. Council on
Botanical & Horticultural Libraries Newsletter, 135, 14-15.

Tanner, R., Aldrich, R.S., Antonelli, M., & Ho, A.K. (2019). Libraries as Sustainability Leaders: ALA's
Special Task Force. portal: Libraries and the Academy 19(3), 365-374. doi:10.1353/pla.2019.0020.

Warburton, B. (2014, August 27). State tweak to seed library rules ignites debate. Library Journal.
https://www.libraryjournal.com/story/state-tweak-to-seed-library-rules-ignites-debate

The SAVI Community Assessment & Planning Tool was used to gather data for the geographic
area of Delaware, Fall Creek, Noblesville, and Wayne townships in Hamilton County, Indiana.
Indiana State Library’s public library statistics provided data for registered HEPL library cardholders
(https://www.in.gov/library/services-for-libraries/plstats).

The most recent data calculates the HEPL service population at 165,100. Of the 165,100
residents, 94,368 were registered library users in 2021. This is an increase of almost 10,000
registered users in one year, from 2020 (84,377) to 2021.
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Hamilton Numbers in dashboard are statistics for mostr
East Public Color shows char n 2010 (or most recen able
Library
By Demographics BySocioeconomic Status
Age Race/Ethnicity Gender Poverty Education Attainment

Total HS Grad

Popul |0-5 0-18 18-64 65+ Hispanic |Black White Male Female Below Above w/o HS onl Bach+

ation ¥
General
Economics
and
Demograp
hics
Population

. 165,1
Population 00 7% 28% 61% 10% 4% 5% 84% 49% 51% 5% 95% 15% 57%
zz‘l’:r'e of 16% | 21% | 20% 16% 8% - - - 15% 17% 27% 16% 38% 15% 13%
Median Age 36 - - - - 32 36 37 35 37 - - - - -
Projected
Population in - - - - - - - - - - - - - - -
2030
Population
Change since | 101% | 43% 87% 94% 239% 398% 434% 79% 99% 102% 97% 17% 65% 136%
2000
Dependency . . . . . . . . . . . . ) .
Ratio
Employment
u |
nemBIoYMm | 3ep | . - 3% 4% 2% 3% 3% 3% 16% 2% 4% 3% 1%

ent Rate
Number 8852\ - 97% 96% 98% 97% 97% 97% 84% 98% 96% 97% 99%
Employed 4

From SAVI Community Assessment, https://www.savi.org

Potential library customers are:
e majority aged 18-64 (61%), with a median age of 36.
e majority are educated with a bachelor's degree or higher (57%).
e nearly one-third are under the age of 18 (28%).

People of color represent a disproportionate population of those without a high school
diploma (38%). 27% of POC in the area are also below the poverty line.

2021 Indiana Public Library Statistics Registered Users & Non-Resident Fees

Cotnt Individual Individual Non- NonRasident Non-
Noun Vf 2010 : W‘I‘ uat Non- Recl 1| pLac Resident con;‘ eI5| er; Resident Individual
ame o esident eciprocal ards Issue
Library ) Census ) Resident P Cardslssued Cardslssued Non-
Primary . Registered i Borrowers Users to School . :
Population Registered to Student tolibrary ResidentFee
County Users Employees
Users Users Employees
INDIANAPOLIS-MARION COUNTY PUBLIC LIBRARY Marion 877,389 277,447 4,508 1,007 412 351 $65.00
ALLEN COUNTY PUBLIC LIBRARY Allen 355,329 187,755 331 242 25 $85.00
LAKE COUNTY PUBLIC LIBRARY Lake 242,837 98,106 190 22,737 1 31 19 40 $50.00
EVANSVILLE-VANDERBURGH PUBLIC LIBRARY Vanderburgh 179,703 101,327 1,063 449 631 274 23 $70.00
STJOSEPH COUNTY PUBLIC LIBRARY St Joseph 167,606 66,814 146 7,761 29 261 42 14 $85.00
PORTER COUNTY PUBLIC LIBRARY SYSTEM Porter 144,947 47,302 2,675 2,552 77 5 5 $38.00
TIPPECANOE COUNTY PUBLIC LIBRARY Tippecanoe 142,817 97,688 124 10,218 21 $50.00
HAMILTON EAST PUBLIC LIBRARY Hamilton| 140,680 94,368 255]  1,349] 202] 156 37] $139.45]
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2020 Indiana Public Library Statistics Registered Users & Non-Resident Fees

Individual Non-

County Individual ) Non-Resident Non-Resident o
2010 3 Non- ) Resident Individual
; Name of Resident ) Reciprocal  PLAC Cards Issued Cards Issued to
Name of Library ) Census ) Resident Cards Issued . Non-
Primary . Registered ) Borrowers Users to School Library .
ol Population Users Registered to Student RS Ernloaes resident Fee
v Users Users i il

INDIANAPOLIS-MARION COUNTY PUBLIC LIBRARY Marion 877,389 338,333 1,623 1,170 27 39 $65.00
ALLEN COUNTY PUBLIC LIBRARY Allen 355,329 182,053 331 114 28 $85.00
LAKE COUNTY PUBLIC LIBRARY Lake 242,837 98,855 151 16,097 14 13 39 $50.00
EVANSVILLE-VANDERBURGH PUBLIC LIBRARY Vanderburgh 179,703 88,139 932 517 543 288 26 $70.00
ST JOSEPH COUNTY PUBLIC LIBRARY St Joseph 167,606 79,595 158 10,787 31 437 39 11 $85.00
PORTER COUNTY PUBLIC LIBRARY SYSTEM Porter 144,947 48,692 2,697 2,563 1 94 8 5 538.00
TIPPECANOE COUNTY PUBLIC LIBRARY Tippecanoe 142,817 94,816 112 9,951 16 $50.00
HAMILTON EAST PUBLIC LIBRARY Hamilton| 140,680 84,377 265]  2,053] 230 113 33| $147.03]

From https://www.in.gov/library/services-for-libraries/plstats/

Because Hamilton County has multiple library systems, other library branches are direct
competitors. Anyone living in Hamilton County can become a reciprocal borrower with any library
system in the county as long as their home library card is in good standing. There are five public
library systems in Hamilton County: HEPL, Carmel Clay, Hamilton North (Atlanta & Cicero),
Sheridan, and Westfield-Washington.

Political/Legal Factors

Seed libraries need to be aware of the Federal Seed Act (FSA). “The U.S. Department of
Agriculture’s (USDA) investigation of the Simpson Seed Library in Mechanicsburg, PA, in June 2014,
questioned the legal status of community seed libraries across the country (Kinkaid, 2015).” Kinkaid
explains that seed libraries could serve as a potential threat to food security. Lack of regulation
makes Seed Libraries possible targets for agri-terrorism by introducing contaminated or invasive
seeds. The FSA requires seed companies to “comply with regulations ensuring against mislabeled,
contaminated, or compromised products (Kinkaid, 2015)” and must submit to testing by the
Agricultural Marketing Service (AMS) of the U.S. Department of Agriculture (USDA). (Kinkaid, 2015)

While some Seed Libraries or similar community groups rely primarily on seed-saving efforts
to sustain their inventory, HEPL buys the majority of its seeds directly from commercial seed
companies. HEPL also accepts seed donations from those who save their seeds, but these are in a
different area and containers. These choices significantly reduce and nearly eliminate the concerns
that led to the Federal Seed Act.

Economic Factors

Funding for the Seed Library primarily comes from the HEPL Friends of the Library Bookstore
donations. The pandemic hasn’t had a negative effect on donations and purchases from the
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nonprofit foundation. The pandemic has had an effect on those in the community who may be food
insecure and need the seed library now more than ever.

The property tax rate in our area has decreased and as a primary source of HEPL funding, it
has affected our budget. However, administrators foresaw this as a possible consequence of the
COVID-19 pandemic and started to make adjustments early, so as not to have to make sweeping
cuts all at once. This strategy helped stagger the effects of redistributing resources.

Social Factors

There has been a recent societal push to reduce screen time with the devices that clutter so
much of our everyday lives. This balance is essential for children who are still developing. The
pandemic kept many at home for so long, gardening was a great use of time and a learning tool for
many families. When society returns to its “new normal,” many will continue to enjoy the calming
pastime of gardening and the free resources that the library continues to provide.

Technological Factors

Because the Seed Library service doesn’t require technology, it is great for all ages. For
those who are interested in using technology to learn more about gardening, the library offers free
e-books and audiobooks through Hoopla and Libby where users can check out gardening books. In
addition, the HEPL YouTube channel has Gardening with Kathy help videos that give gardeners tips
and tricks to use in their own outdoor spaces.

Each November there is a library-wide Patron Experience survey. The survey is marketed on
the library website, OPAC catalog, self-check stations, etc., and includes a link to the survey.
Responses are gathered from the survey link and also pen and paper surveys in both library
buildings. Staff members enter the data from pen and paper surveys into a dedicated link for these
types of responses and the completed surveys are kept until data can be verified at the end of the
survey.

The 2021 Patron Experience survey questions can be viewed in Appendix A.
In addition, each month Public Services employees fill out a survey of their own, and one of
the questions is “Any patron observations or quotes to share?” Staff are encouraged to collect and

report patron observations that could be helpful to managers. While it’s not a systematic collection
of data, it can be helpful.
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Description

The Seed Library is “a collection of open-pollinated and heirloom seeds (vegetables, herbs,
and flowers) that any resident of Hamilton County with a library card can borrow to plant at home.
The Seed Library is a partnership between the Master Gardeners of Hamilton County, HEPL’s Friends
of the Library Bookstore, and the Hamilton East Public Library (Seed Library, 2022).” The Seed
Library is open annually from March 1st to September 30th.

Benefits

Our objectives are to:

Encourage first-time gardeners.

Provide options for gardeners to try new plants.

Create opportunities for patrons to engage with a community of gardeners.
4. Continue to foster lifelong learning among community members.

W N =

In addition, we hope that providing seeds will encourage our patrons to spend more time outside as
well as inspire healthier food options.

BGC Matrix

Based on the Boston Consulting Group (BGC) Matrix, the HEPL Seed Library would be a star.
The Seed Library initiative was first launched in Spring 2019. Each year interest has grown, more
seed packets are distributed, and more varieties of seed are purchased. While the Seed Library is
not an inexpensive program, it is able to rely largely on HEPL Friends of the Library funding and
generous community donations. Almost no funds for the Seed Library come directly from the library
budget, and volunteers donate many hours to help prepare and maintain the Seed Library drawers.

Mission

The mission of the Hamilton East Public Library is to be our community’s essential connector
to information and ideas. The vision of the Hamilton East Public Library is to be a connected library
in a connected community. The library achieves this by using the guiding principles: Innovation,
Discovery, Equality, Accessibility.

Goals and Objectives
The Seed Library’s objectives are to 1) Encourage first-time gardeners 2) Provide options for

gardeners to try new plants and 3) Create opportunities for patrons to engage with a community of
gardeners.
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Communication: The Marketing Mix.

Marketing Resources & Tools

e The Seed Library Newsletter that users can subscribe to either with pen and paper at the
Seed Library station or on the website.

e Digital signage is placed strategically throughout the libraries' cycles through a slideshow of
library information, featured programs (including the Seed Library), and promotional slides.

e The Seed Library is also heavily featured in the HEPL Discover Guides that are released
quarterly, available both in print and digitally (https://issuu.com/hamiltoneastpl).

e Social Media Postings on Instagram, Facebook, and Twitter.

DISCOVER

a¥a

HAMILTON EAST

PUBLIC LIBRARY

February - April 2022

Cozy Winter Reading | Seed Library | Public Art Preview Mtera,cy Resources

r_J
L ‘
During the icy chill of late winter, we long for the tentative warmth of
early spring and the opening of the 2022 HEPL Seed Library on March
1! In 2021, HEPL lent more than 55,000 seed packets. That’s more than
double what was handed out in 2020! It also means many thousands

more flowers are blooming in our communities and thousands more
vegetables and herbs are on our tables.

1. LOOK UP
Research to see

We’ve enjoyed supporting your gardening adventure with seeds,
educational programs, Gardening with Kathy help videos, and more.
Gardening is also a great family activity! One of our users told us,
“Thank you for continuing this program. It is truly enriching and has
been a great way to get my kids interested in growing from seed.”

What will 2022 bring? You'll see 30+ new varieties, including the
fairytale-like heirloom Musquee de Provence pumpkin, cumin, Rosa
Bianca eggplant, Chaubaud carnations, Red Kuri squash, Windsor fava
beans, New Zealand spinach, and five sunflower varieties. Never fear:
we’ll bring back many of your old favorites too: sweet Thai basil,
zinnias, Bright Lights Swiss chard, Kentucky Wonder beans, nigella,
yellow pear tomatoes, and many more.

We also encourage everyone to try native plants! Our local Seed
Library users have told us how important this is to our communities.
These plants may take a little longer to become established, but just
one or two varieties in your yard can make a difference in supporting
birds, butterflies, and beneficial insects. You’ll now find three kinds of
milkweed, great blue lobelia, and Joe Pye weed in the Seed Library as
well as returning varieties like black-eyed Susans, bee balm, and plains
coreopsis.

Watch for more information in HEPL's Bright Ideas email newsletter,
visit the Seed Library webpage, check HEPL's social media, or email us
for more information at seedlibrary@hepl.lib.in.us.

[EgE
LE Lo

R

Want to learn
more?

le |-Page 5 | hepl.lib.in.us

which seeds are
right for you!
Use the Planting
Guides as a
resource to help.

2. PICK UP
‘Come pick up
your pack of
seeds at either
library! Max. 20
packs per person
for the season.

3. PLANTIT
The moment
you've been
waiting for!
Refer to Seed
Guides for tips
and tricks along
the way.

4, SHARE IT
Share with
friends, donate
seeds back to
the library, or
tag us on social!
Be sure to use
#heplgrowers &
#heplseedlibrary

Page 5 of the April 2022 Discover Guide

Digital Tool Details

On the library’s website, the Seed Library is prominently featured on the home page in the
scrolling element and the Featured Programs area in the first section of the body of the page.
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GET INVOLVED v GET STARTED v IGNITE STUDIO INDIANA ROOM CONSTRUCTION TAX PREP RESOURCES CATALOG

HAMILTON EAST

PUBLIC LIBRARY

</ TEENZONE \2) ADULTS | services 22| EVENTS -7 LIBRARY INFO

IDEAS LIVE HERE

CATALOG O WEBSITE

Learn more about our Seed Library here!

Right below the scrolling element:

Learn more about our Seed Library here!

FEATURED PROGRAMS

events

[+]
Thursday, April 28 @ 5:30 PM

[
saturday, April 30 @ 9:30 AM

]
saturday, April 30 @ 12:00 PM

[+)
saturday, April 30 @ 1:00 PM

Additionally, the Seed Library has its own page and URL within the website:
hepl.lib.in.us/seed-library/.

Website design:
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SEED LIBRARY

LET'S GROW TOGETHER!

The Seed Library is a collection of open-pollinated and heirloom seeds
(vegetables, herbs and flowers) that any resident of Hamilton County
with a library card can borrow to plant at home. The Seed Library is a
partnership between the Master Gardeners of Hamilton County,
Friends of the Hamilton East Public Library and the Hamilton East
Public Library.

Seeds are available to check out starting March 1, 2022. Library
cardholders can check out up to 20 packs per season. We don't expect
you to return the seeds, but if you have extra seeds or collect the seeds
from the plants you grow, we will gladly take them back into the Seed
Library.

Have questions about the Seed Library? Please contact the Public
Service desk at your preferred location: 317-579-0307 (Fishers) or 317-
770-3215 (Noblesville). You can also find more information about
planting through the Master Gardeners Website.

Show us your seeds on social media by tagging us on Facebook,
Instagram and Twitter at @HamiltonEastPL. Be sure to use
#HEPLSeedLibrary and #HEPLGrowers to follow along. You can also
tune into our YouTube channel for some gardening tips and tricks!

HOW IT WORKS

2. PICK UP

Come pick up
your pack of
seeds at either
library! Max. 20
packs per person
for the season.

1. LOOK UP

Research to see
which seeds are
right for you! Use
the Growing
Guides as a
resource to help.

3. PLANTIT

The moment
you've been
waiting for! Refer
to Seed Guides
for tips and tricks
along the way.

N,

4. SHARE IT

Share with
friends, donate
seeds back to
the library, or
tag us on social!
Be sure to use
#heplgrowers &
#heplseedlibrary

SEED LIBRARY CATALOG LEVEL 1 GROWING GUIDE LEVEL 2 GROWING GUIDE NATIVE PLANTS GROWING GUIDE

The Seed Library is also the subject of HEPL Library News blog posts

(hepl.lib.in.us/seed-library-2022/). Although the first 2019 Seed Library blog post was rather hard
to find due to the lack of a “Seed Library” tag. The communications team has made current and

future posts easier to find by grouping them with the dedicated “Seed Library” tag
(hepl.lib.in.us/category/seed-library/).
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All Seed Library promotional elements will use integrated marketing communication (IMC) by
following brand standards to maintain a cohesive and recognizable campaign. The logo and color
palette will be used in all marketing materials.

Target Audiences for Items
e Social Media posts: Teens - 40’s
e Website & Blog: Users that have devices/computers and internet connections at home
e In Library:
o Printed Materials: Older folks & those who prefer printed information
o Physical Banner Signage: All ages
o Digital Signage: Teens - 60’s

Special Campaign Element

Programming that is gardening focused or Seed Library adjacent is also used as a promotion
tool. For Spring of 2022, the featured Seed Library program was Backyard Composting. The program
was held virtually on Wednesday, March 2, 2022, 6:30 PM - 7:30 PM.

This event was held the day after the seed library opened for the season. Unfortunately due
to COVID-19 cases at the time, in-person programming at HEPL was temporarily put on hold during
the Indiana Omicron spike.

Backyard Composting program description: “Build fertile soil by composting your waste at
home! Learn techniques to do it more efficiently to get the results you want. This program will be
presented by Diane Turner from the Hamilton County Soil & Water Conservation District.
Registration required. This program was originally scheduled to be in-person and will now be
presented virtually. A zoom link will be emailed to you after you register (Backyard Composting,
2022).”

AIDA model associated with the central marketing message
Awareness (cognitive stage)

A few weeks before the Seed Library opens hype begins. Marketing on social media and in
library visual promotions start to attract attention and notice for new users. Those who are already

fans of the HEPL Seed Library already have their calendars marked.

Interest and Desire (affective stage)
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Infographics showing past years' offerings and how many seed packs were distributed will be
marketed. Especially for the infographics showing how many types of seeds there have been each
year will get users curious about what new kinds of seeds will be available this year.

The infographic showing the number of seed packs distributed each year will have an empty
column for the current year, which will encourage the user to be part of the statistic by
participating. Also if all these other people are taking up gardening, how hard can it be? Plus the
sunk cost for beginning-level seeds is minimal, so what’s the harm in at least trying?

Action (behavior stage)

Advertise the incentive of getting EXCLUSIVE early access to seed library offerings next year
by becoming a Seed Library Newsletter subscriber. Subscribers can place “orders” before the Seed
Library opens to the public, and staff will pack an envelope with the subscriber’s order and place it
on the holds shelf alphabetical by their last name. Any envelopes not picked up in a certain amount
of time are taken off the shelf and placed back in general inventory.

Those who engage in the Seed Library hashtags on social media will be reposted by the
library, this will encourage more people to share their progress!

HAMILTON EAST PUBLIC LIBRARY: BRAND STYLE GUIDE

3 2
G}
<
S s
z o®
- )
<
- HAMILTON EAST ~
PUBLIC LIBRARY
HAMILTON EAST
PUBLIC LIBRARY
(V2]
n i  Trebuchet MS
?D: g abcdefghijklmnopgrstuvwxyz
3 w ABCDEFGHIJKLMNOPQRSTUVWXYZ
O 1234567890
Tw Cent MT Std
C29 MO Y68 K22 C60 M21 YO K11 CO M29 Y86 K4 abcdefghijklmnopqrstuvwxyz
R141 G199 B63 R92 G180 B228 R244 G174 B33 ABCDEFGHIJKLMNOPQRSTUVWXYZ
#8DC73F #5CBAE4 #FAAE2T 1234567890
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HAMILTON EAST

PUBLIC

LIBRARY

BRAND COLOR PALETTE

BRAND COLOR
Atlantis

50%
OPACITY

CODES #8DCT3F
141 199 63
CMYK C29% M0%
Y 68% K22%

Public relations.

Social Media promotion

HEPL uses Twitter, Facebook, and Instagram to engage with the public on social media.

Picton Blue
Buttercup

#5CBAEL #FLAE2]

92 180 228 244 174 33
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#6CLCIL #976113 #8CC53C #5ESESE

108 76 20 151 97 19 140 197 60 94 Q4 9L
C0% M30% CO0% M36% C29% M 0% C0% M 0%
Y8l% K58% YB7% K&4l%  Y70% K23% YO0% K63%

Created with Canva & imagecolorpicker.com

Interaction is encouraged by using the #HEPLSeedLibrary & #HEPLGrowers tags. Social media posts
will specifically ask for followers to share pictures of what they’re growing with HEPL seeds. These

posters will hopefully also engage with one another and create virtual friendships that may even

turn into IRL friendships.

Seed Library Marketing Plan
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Facebook & Instagram

L%BRARY

(@HAMILTON EAST

PIJBLIC LIBRARY
NOW FEATURING OVER 150 VARIETIES OF SEEDS, INCLUDING:

. ‘:s:rsx

80 fruits &
veggies

HOW IT WORKS

2. PICK UP

Come pick up
your pack of
seeds at either waiting for! Refer
library! Max. 20 R to Seed Guides

@ for tips and tricks
along the way.

17 herbs

4. SHARE IT

Share with
friends, donate
seeds back to
the library, or
tag us on social!
Be sure to use
#heplgrowers &
#heplseedlibrary

3. PLANTIT

The moment
you've been

1. LOOK UP

Research to see
which seeds are
right for you! Use
the Growing
Guides as a
resource to help.

packs per person
for the season.

Twitter

NOW FEATURING OVER 150 VARIETIES

OF SEEDS, INCLUDING:
17 herbs Se,eféus;:s& 45 flowers

HOW IT WORKS

Seed Library Marketing Plan

1. LOOK UP

Research to see
which seeds are
right for you! Use
the Growing
Guides as a
resource to help.

2. PICK UP

Come pick up
your pack of
seeds at either
library! Max. 20
packs per person
for the season.

3. PLANTIT

The moment
you've been
waiting for! Refer
to Seed Guides
for tips and tricks
along the way.

V2

4. SHARE IT

Share with
friends, donate
seeds back to
the library, or
tag us on social!
Be sure to use
#heplgrowers &
#heplseedlibrary
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Word of Mouth Marketing (WOMM)

With so many new folks moving to the area, it’s a great time to mention the resources and
activities worth checking out. When meeting new neighbors, have they started clearing their yard?
During polite conversation and inquiry, they might mention that they are big gardeners and are
excited to put their plans into action. Fans of the HEPL Seed Library can tell their new neighbor
about this cool thing the local library is doing! Maybe they’ll even want to become a Hamilton
County Master Grower or volunteer.

Virtual Content
Gardening with Kathy help videos are instructional gardening videos and are heavily featured

on the library’s YouTube channel. Users can engage with library staff by commenting on videos with
questions, areas of interest, or new video ideas.

Print Materials

Files for printing these physical materials can be found in Appendix B. The following is an overview
of what the files contain and their uses.

Bookmarks and business cards that include the Seed Library social media hashtags, website
and QR code, email, and the nonfiction call number for gardening books.

Front

hepl.lib.in.us

Back

GROW TOGETHER.

: ci=) #HEPLSeedLlibrary & #HEPLGrowers

hepl.lib.in.us/seed-library | EIfEE

seedlibraryehepl.lib.in.us | @&

635.0 : gardening nonfiction call # HAM”_(TON EAST
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https://youtube.com/playlist?list=PLXAFC_Dgx90ViUwdYBqL-Kw49uaXmbf5f

Readers Advisory Brochure for Seed Library related Gardening books

Front

Demonstrates  numersus
ways to cultivate new

s, from working with
seeds and cuttings to using
layering,  grafting, and

reference that provides an
AtoZ directory of more
than one thousand plant specles and a wealth of
troubleshooting tips.

631,53 M1 2007

Propagation Basics
by Steve Bradley
More complicated technigues

eover L with  the
assistance of detailed, step-
ilustrations,

explained in & fashion that
make them easily masterad.
631.53 BRA 2002

Saving Seads: The Gardener's
Gulde to Grawing and Storing
Vegetable and Flower Seeds
by Mare Rogers
Tells how to raiss, harvest,
and store seeds for vegetables
and omamental plants
offers advice for planning and
eultivating a garden.
HOGPLA E BOOK

Saving  Vegetsble Seeds:
SAVING  Harvest. Clean, Store, and

VEGETABLE fory Sests from Your
SRS by Fern Marshall Bradley

seeds from 20 popular garden
vegetables,

HOOPLA E BOOK

Starter Vegetable Gardens: 24

Mo-fail Plans for Small Organic

Gardens

by Barbara Pleasant

Presents a guide to cultivating an

efficient and beautiful vegetable

pmsn from growing seedlings to
g diseases, and provides

twenty-four atertnt pms o ‘optimum <rop yield.

635 PLE 2010

Starting from Seed: The Natural
Gardener's Gulde to Propagating
Plants
by Karan Davis Cutler
llustrated with dozens of full-
color photagraphs, a practical
handbook on callecting, storing,
and growing plants, vesstables,
bt ket end
features concise suggestions for
transplanting seeuung and a lst of seed sources.

631,531 5TA

M Searting Seeds: How to Grow

STARTING  Healthy, Productive Vegetables,
SEEDS Herbs, and Flowers from Seed

by Barbara

‘J“‘v\\-_v_tp Gardeners of any experience

level can get a jump on the

growing season with this concise,

straightforward  guide  which

rovides the basic information

needsd to tesch you foolproof starting techniques
for a variety of vegetables, herbs and flowers.

HOOPLA E BOOK
= The Timber Press Guide to

SSTRRE | yegetable Gardening in the
1 Midwest

AN by Michael Vanderbrug

ENE Focuses on the accentricities of

the Midwest gardening calendar,

L | " montbyrmonth format
that makes it perfect for

beginners and accessible to everyone who wants to

ar gadaring the month the i ¢ 1.

HDEFLA E BOOK

L 1BRARY

Get ready for our new seed library by
checking out these gardening titles!

The Beginner's Guide to
Growing Helrloom
Vegetables:  The 100
Eastest-to-grow,  Tastlest
Vegetables for Your Garden

vegetables that can be
grown in 2 home garden and
‘includes growing tips, flaver
notes and color photas.

35 1A 2012

Hamilten East Public Library
Mgl Drive
Fishis, i 42298 | 317579 090
[Tty

Seed Library & Gardening Book Display

Seed Library Marketing Plan
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HATE

Back

A Celebration of Heirioam
@ Yeseubes, Growing and
R @ PG I cooking 0ld-time Varieties
by Roger B. Yepsen
Introduces cooks to hunreds
v &u#. of varieties of venerable
vegetables through more than
sty recipes,  complete
gardening  information,
descriptions and watercolor llustrations, a list of
mail-order sources for seeds, and s bibiiography.
435 ¥EP 1998

The Complete Book of Plant
by Graham Clarke
Discusses such tapics a5 garden
hygiene, equipment and taols,
animal and pest control,
sowing seeds, and more

63153 (LA

The Complete Guide to
ng  See 32

Vegetables, Herbs, Flowers,
Fruits, Trees, and Shrubs

i

by Robert E. Gou
i A full-color resource explains
how to gather, clean and
store seeds for 100 different
Kinds of plants, as well as
how to propagate and care

for new seedlings
631,521 GOU 2011

Cuttivating Chacs: How to
Enrich Landscapes with Self-
seeding Plants
by Jonas Reif

visually  stunning
book-which takes inspiration
from  the
Christopher  Lioys,  Derek
Jarman and Henk Gerritsen-—teaches designers how
ta create different ecolagical niches from which will
emerge beautifu, species-rich gardens.
712 RE1 2015

Gardener to Gardener Seed

starting Primer & Almanac:
& Hundreds of Great Ideas, Tips,

i % and Techniques from Gardeners
[}
+

Just Like You
by Vicki Matter

Reveals tricks for starting seecs,
creating heaithy soil, and taking
‘advantage of the full growing season.

631,531 GaR 2002

Gardening with Heirloom Plants

by David €. Stuart

Losks at varieties of annuals,

wildlowers, hedge plants, roses,

and vegetables that have been

cultivated for at Least & century.
635510

Gardening with Heirloom Seeds:
Tried-and-true Flawers, Frufts,
and Vegetables for a New

resource  for
gardeners, cooks, and plan lovers
of all levels of expertise who want to knaw more
‘abaut finding, sharing, and propagating the seads of
heirigom flowers, fruits, and vegetables.

635 COU 2008

Growing Plants from Seed

s B

Easy-to-read instructions show the

best methods for sowing and growing

trees, shrubs, perennials, annuals,
alpines, and vegetables.

631,531 KeL

Helroom Vegetable Gadening:
Master Gardeners Guide to

Introduces the basies of planting

and groming heirloom vegetables,

including advice an seed saving.
35 WEA

dn invoducion 1o Plant
Propaga
o e vw ¢ haw 1o start your
own plants from seed, by
division,  cuttings, ayering,
and grafting.  Excellent for
students and employess, this
new program s also ideal for
gardening _enthusiasts  who
want te leamn more about
growing their own plants.
WD 631,53 INTRODUCTION

The Nanial of Seed Sang:
Harvesting,  Storing,
Sowing  Techniques =
Vegetables, Herbs, and Fruts
by Andrea Heistinger
Features informatian on how to
maximize seed quality and yisld
far more than ane hundred crop
plants,  ncluding  earrots,
spinach, and tomatoes.
HOOPLA E BOOK

One Magic Square: The Easy,

by Lolo Howbein
Discusses the mportance of
local, organic gardening, and
provides  guidelines for
cultivating a variety of her,
fruit, and vegetable gardens

on ane square yard of land.
HOOPLA E BOOK

Plant Propagation A to It
Growing Plants for Free
by Geoff Bryant
Presents a guide to plant
propagat techniques,
including from seeds, by
cutting, and by division, along
with information on such topics
a  layering,  grefting

germination time, and strike rate

£31.53 BRY 2006

Created by HEPL staff member, Alison Frolick

Created by HEPL staff member, Kathy Sassman
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Retractable Banner Design & Mock-up

This item will be used in the lobby area near where the Seed Library is set up to both
provide information and draw users to the Seed Library.

%@%@%@ﬁ ?

@HAMI LTON EAST

I’UBLI( LIBRARY

HOW IT WORKS

2. PICK UP 3. PLANTIT 4. SHARE IT

#HEPLSeedLibrary & #HEPLGrowers

hepl.lib.in.us/seed-library

@ seedlibraryehepl.lib.in.us

S
R
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The seed library does have partners, but not sponsors. It states this on our HEPL Seed Library
webpage: “The Seed Library is a partnership between the Master Gardeners of Hamilton County,
Friends of the Hamilton East Public Library, and the Hamilton East Public Library.”

Seed libraries are becoming rather popular across the nation and HEPL’s attempts to solicit
donations from the seed companies have been largely unsuccessful.

HEPL does not advertise this service widely in the community. This is mainly due to many
other libraries and groups offering similar services, and our resources being finite. Despite the fact
that the seed offerings and the number of seed packs are growing each year, 2019 set a precedent
for HEPL running out of seeds. The seed library had to close earlier than the September 30 planned
final day. In addition, because of HEPL’s commitment to purchasing most seeds from seed
companies, financial resources are also a consideration.

Finally, the current “check out process” for seeds is essentially an honor system. So
advertising could jeopardize our ability to provide seeds as easily and hassle-free as we do now.

This campaign cements HEPL’s dedication to creating lifelong learners and is “educational
for both children and adults, who may not have previously much considered where their food came
from (Ingalls, 2017, p81).” Space to learn “botanical literacy, teaching people what different plants
look like and how they grow (Weak, 2014, p25)” and an “environment that supports entrance into
the gardening world for novices (Weak, 2014, p25).”

The HEPL Seed Library seeks to create opportunities for users to engage with a community of
gardeners from diverse backgrounds. It is “a place for people to gather, learn, take knowledge
home and apply it (Ingalls, 2017, p81).” Seed libraries are also a unique way to “involve people
who have local knowledge of plant-growing, soil, and weather concerns, which not only contributes
to the community-building aspect, but effectively adds their knowledge to the library’s collection,
which benefitting other users (Ingalls, 2017, p80).” The Seed Library and adjacent programming is
an opportunity to preserve and spread local knowledge.

The Seed Library also seeks to encourage first-time gardeners allowing for
“experimentation, affording gardeners (or aspiring gardeners) a low-risk way to try something new
(Weak, 2014, p25)” and give them “the opportunity to do so at no cost, and people who might
simply not have considered growing a few tomatoes and pumpkins out in their yards might be
inspired to start (Ingalls, 2017, p81).”
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Because the Seed Library is such a large undertaking, many library staff members help with
labeling and other preparation tasks. This helps staff not only become only aware of the initiative
but also become invested in the success of the seed library due to their participation in the
process. Beginning in mid-January and up until the end of February, managers, and administrators
send out emails about how staff can help the Seed Library get ready to open on March 1.

The Seed Library webpage also states that service desk workers are knowledgeable resources
for Seed Library information. The website reads: “Have questions about the Seed Library? Please
contact the Public Service desk at your preferred location: 317-579-0307 (Fishers) or 317-770-3215
(Noblesville).” So these staff members in particular are expected to be able to answer questions
and explain the resources and how the initiative works.

HEPL sends Weekly Updates to all staff. This is in addition to Seed Library specific emails
that may only reach certain groups of employees. The Weekly Updates ensure that news reaches all
staff members in all departments.

In addition to keeping track of inventory, the Seed Library team also maintains statistics of
how many seed packets were prepared each year and how many were used/taken each year.

At the end of each March-September “season,” Seed Library newsletter subscribers are
asked to complete the following survey:
Seed Library Survey

The seed library is a partnership between Hamilton East Public
Library and the Master Gardeners of Hamilton County. Would you take

Tshffcc:nliggr:i?nil;ﬁnecthDclwcen Hamilton East Public Library and the Master Gardeners of a minUte to tell us abOUt yourself and your use Of the Seed library?
Hamilton County. Would you take a minute to tell us about yourself and your use of the seed library?
« Why dd you check out sseds fom the seed lbrary? Why did you check out seeds from the seed library?
Sacig e gy snc st ey ks ma wenk oy acahing e [ Seeing the display and seed library made me want
| have been thinking about gardening and the seed Bbrary makes it easy to get stanted to try Something neW
| already garden and | want to try some of the seeds from the seed library D I have been thinking about gardening and the Seed
| am interested in trying the heirloom seeds available in the seed Bbrary. l.ibrary makes .it easy tO get Started

Other (please specify)

[J I already garden and | want to try some of the
seeds from the seed library

[J I am interested in trying the heirloom seeds
available in the seed library

[J Other (please specify)

* How much experience do you have with gardening?

A great deal
Alot

Amaoderate amoun t

How much experience do you have with gardening?
None i [J Agreat deal
J Alot
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* Which of the following gardening resources did you use this year? (Check all that apply)

[[] master Gardener programs at the library

D Gardening tips provided at the seed library

D Links provided on the seed library page on the Bbrany website
D Books or other materials from the library

[ men= of the ahove

Other (please specify)

* Using the seed library made me feel connected to a community of gardeners.

Strongly agree

Agres

Neither agree nor disagrae
Disagres

Strongly disagres

What seads would you like to see in the sead library next year?

Tell us about this year's gardening successes and challenges.

Please share your contact information if you wish to be entered into a drawing for a Lowe's gift card

Nams

Email Address

Phone Number

[J A moderate amount

OJ Alittle

[J None at all
Which of the following gardening resources did you use
this year?

[J Master Gardener programs at the library

[J Gardening tips provided at the seed library

[J Links provided on the seed library page on the
library website

[J Books or other materials from the library

[J None of the above

[J Other (please specify)
Using the seed library made me feel connected to a
community of gardeners

[J Strongly agree

[J Agree

[J Neither agree nor disagree

[J Disagree

[J Strongly disagree
What seeds would you like to see in the seed library
next year?

Tell us about this year’s gardening successes and
challenges

Please share your contact information if you wish to be
entered into a drawing for a Lowe’s gift card

The product is exciting in large part because the Seed Library already has a devoted
following. Currently, there are over 700 Seed Library newsletter subscribers, but there has been
and continues to be resident overturn and changes in the area real estate market. 10,000 new
individuals registered for library cards from 2020-2021, so many new or past users who let their
memberships lapse during the pandemic are coming into the library.

These promotional items are effective because they cover all ages and technology
proficiencies. They are eye-catching and cohesive and most importantly encourage users to
engage. Our emphasis is on moving to the community of growers and creating more opportunities
and events for them to meet and discuss their successes and struggles, and tips and tricks! In the
future, we hope to also share recipes and produce that they harvest from their gardens.

Seed Library Marketing Plan
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APPENDIX A
2021 Annual Patron Experience Survey

E PATRON EXFERIENCE SURWEY 2021 HAMILTON EAST PUBLIC LIBRARY

Hawve not Vary Dissatisfled  Satlsfied Very Very Dizsatislied  Satisfied Very

used  dissatisfied satisfied Drssatisfied Satisfied
How satrsfied are you when contacting the O o o - o | ] Custamer a o 3 .
;I library? Service
wehien visiting the library, how satisfied are O o o 0 ."/t;:\ Library 2 - 5 O
you with locating a staff member if yau Gpaces B
need cae? Furnlshings
:l Hew satisfied are you with the helpfulness [u o o C g (/1\[\' Library 3 [ 1l o
of our staff? k_rj{matedau

ITERARY SPACES .~ Library a a - .

- N— ; - 23 iTechnology

Hawe not Wery Dissatisfied  Satisfied ary
usad Alscatisfied satisfied T 2

F\: How satisfled are you with the appearance, o ] o | n The following |:-|:-t1|:-n| thGﬂS vﬂllhelp us betrer
./ cleanliness and maintenance af lbrary understand who it using the library,

spaces and furmighings? "
- s i library is (circle one):  Fish Moblesvill
E"I How satisfied are you with the lbrary as 2 u] ¥ o i3 o - /Jl PUT BTIMAn? BNy s [eree onel Shers Favle

study ar work 1pace? é:?what is your Tip cade?

Hewi satisfied are you with the lbrary as a u} [ C =i a] "‘mer is your ethnicity?

4 ;j? O White or Caucasian
T E—— e - \jf/,' O Black ar African American
Have net Wity Dissatisfied Satisfied Wary ' Hispanic or Latinx
used dissatisfied satfsfied I Astan or Asian American
O Amerizan Indian or Alaskan Hative

F. mﬁf&i‘?ﬂ;’: you with: the library®s a0 C = = C T Mative Hawallan of ether Pacific lslander
' 2 Prefer not to answer
How satisfied are you with the lthrangs av o o [} o L O Other iplease specify)
b collections {movies, CDs, audicbooks)? oy
@ What is your age group’
How satisfied are vou with the [hrar's o C o i o
It orlire/digital collectiors (e-books, e- a0 012
¢ audiobooks, streaming, databases)? o137
_ How satisfied are you with the library's u o o o o - 1824
() ron-traditional materials (kits, board S
games, wireless hot spots, etc.)? - i:’_’:
Twihan Leaking for an item, how satisfied are 2] o o o L - 65-p4
f,'ynu with precess of finding what you're T Bhe
lecking for? N
= Hotw satisfied are you with the librany's a a o C o

P- holds service?
A
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S e SR T =

7 How satisfied are wou with managing your

linrary account online?

., How satisfied are you with the lorany's

| Curbside Pickup service?

How satisfied are you with the process af

71 checking out library materials?

How satisfled are you with the process af
requesting materials not owned by the

library?

J Heow satishied are yau with virtual library

experienoes!

Hiw satisfied are you with the library's

wihsite?
How satisfiad are you with using the
HEPL app?
-, How satisfied are you with using the
/ library’s catalog?

Hivwer satisfied are you with using the
! onling events calendar?

v How satisfied are you with using the
. Jibrary’s WiFi?

! Mo satisfied are you with using the
& library i

¢'s public computers?
}_.DTI'_I ERENPERIE

") Hevw satisfied are you with your

¥ experience at library programs, including

wirtual programs?

7| Hevw satistied are you with your
4 eaperience in the Indiana Room?

? Hegrer satisfied are you with your
© experience in the lgnite Studic?

Hawe not
uind

]

Have nat
used

a

o

Hawve ot
used

ul

]

Wery
dissatisfied

a

Very
dissatisfied

o

(s

[w]

Very
dissatisfied

o

[w]

Dissatisfied  Satisfied

Very
salisfied
o D |md
a 0 =
o O ]

Wery

Dissatisfied  Satisfied
satisfied
a a o
o] a »
o o 2
o ] ]
= o] ]
[w o o
C ju ] o

il e e s
DEsatisfied  Satisfied Very

satisfied
D u] o
0 o u]
O o o

R AEREY

‘What else would you like to tell us about your experiences at
the library?

T
Win a Gift Card? @

Please enter your contact infermation to be entered into a
drawing for completing this survey.

Hame:

Email Address OR Phore Humber:

APPENDIX B | Promotional Print Materials: Ready-to-Use
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mr_ﬂml

GEOW TOGEITHER. SEED LIBRARY
SEASON:
MARCH 1 -

SEPTEMBER 30 "‘

@ HHEPLSeedlibrary & #HEPLGrowers HAM"-TEN EAST

hepl.lib.in.us/seed-library PUBLIC LIBRARY

@ seedlibraryahepl lib.in.us

1

Grom TocITHER, SEED LIBRARY
SEASON:
MARCH1 -
SEPTEMBER 30

@ #HEPLSeedlibrary & #HEPLG rowers
hopl.lib.in.us/seed-library [ e
@ seedlibraryshepl.lib.in.us %&

Grom TocITHER, SEED LIBRARY
SEASON:
MARCH1 -
SEPTEMBER 30

@ HHEPLSeedlibrary & #HEPLGrowers HAM"-TEN EAST

hapl.lib.in.us/seed-library PUBLIC

@ seedlibraryahepl lib.in.us

1

1

Grom TocITHER, SEED LIBRARY
SEASON:
MARCH1 -
SEPTEMBER 30

@ HHEPLSeedlibrary & #HEPLGrowers HAM"-TEN EAST

hapl.lib.in.us/seed-library PUBLIC

1

@ seedlibraryahepl lib.in.us

| ook, nmsdy B pantirdd 2
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SEED LIBRARY SEASON:
MARCH 1-SEPTEMBER 30

DR TO-DETHIE

@ rersecdubeary & mHERGrowen
@ hapl lib. b, usfsead-library | g o
@ ﬂldhhl‘cl:rihlm.'ub.m us 't

SEED LIBRARY SEASON:
MARCH 1-SEPTEMBER 30

CE0W TO-DEITHIE.

(D #erLseeduibrary & $HERLGrowers

(@) heplibin.us/seed-librory [ @ecys
@ seedlibranrehapl M. inous 7

a¥a

HAMILTOMN EAST
FEUAIEL RIBNANE

SEED LIBRARY SEASON:
MARCH 1-SEPTEMBER 30

OO TO-DITHLE.

. AHEPLSeedlibrory & #HEPLG rowens

(@) hepliibinus/seed-library [ mecpm
@ seedlibranrehopl M. inus

a¥a

el | Hamion east

FEERIIL RIRUAL

SEED LIBRARY SEASON:
MARCH1-SEPTEMBER 30

DHOW TO-DITHIE.

. WHEFLSeedlibrary & WHEPLG rowes
(@) heplibin.usswed-librory [ mpn
@ soedlibranehopl . inous gl

SEED LIBRARY SEASON:
MARCH 1-SEPTEMBER 30

OEOW TODITHLE.

(0D sierLseedubrary & #HERLGrowens

bl liby i, i f s -library
@ seedlibranehopl M. inus m

a¥a

HIPeN

smrad ery b reco cardearedd 2
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SEED LIBRARY SEASON:
MARCH1-SEPTEMBER 30

OETW TO-DITHIE

@ rersesdubeary & HERGrowers
@ hapl lib. g sead-library | g foy
@ ul-dllhrat:rih.lpl.lub.m us I

SEED LIBRARY SEASON:
MARCH1-SEPTEMBER 30

GETW TO-DITHIE

@D rreriseeduibrary & SHER Growers

(D) heplibinus/sead-iibrory [ @ups
@ seedlibrarehapl. Mo.inus “

a¥a

HAMILTOMN EAST
FREAIL ginmane

SEED LIBRARY SEASON:
MARCH 1-SEPTEMBER 30

G TO-DITHIE.

. #HEFL Seedlibrary & #HEFLGrowers

(D) hepliibinus/seed-ibrory [ mampe
@ seedlibranye hopl Mo inus =

a¥a

HAMILTOMN EA.S-'!

FEFIIL RIRUL

SEED LIBRARY SEASON:
MARCH1-SEPTEMBER 30

OROW TO-OITHIE

. WHEPLSeedlibrary & WHEFLGrowens
hepllib.in.us/sead-lbrary [ meepn
@ soedlibranye hopl be.inus Sk

SEED LIBRARY SEASON:
MARCH1-SEPTEMBER 30

GEOW TODITHIE

@D rreriseedubrary & #HER Growers

hipllib.snus/sead-library
@ seedlibraryahapl M. inus m

a¥a

et g

A !.ﬂml
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